[image: image1.jpg]KARELIA

CBC // Cross-border cooperation

H 4= ==





Communication and visibility indicators and outputs form 
An annex to the Interim and Final reports

	Project ID
	

	Reporting period
	


1. Communication indicators

List the communication indicators as defined in the communication and visibility plan. Add rows if necessary.  

	Indicator
	Target value
	Realised value (reporting period)
	Realised value (cumulative) 

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


2. Communication outputs
List the communication outputs produced and the number of copies/distribution. 

For example: The project has produced 2 different brochures, 200 copies of each and organised an event for 75 participants. In this case the number of outputs for brochures would be 2 and reach 400, and the number of events 1 and reach 75. 
	Outputs
	Number of 

outputs
	Reach
(if applicable)
	Description of the activity

	Press releases
	
	
	

	Press articles
	
	
	

	TV and radio broadcastings
	
	
	

	Newsletters
	
	
	

	Leaflets or brochures
	
	
	

	Organised events
	
	
	

	Billboards
	
	
	

	Memory plates
	
	
	

	Other activities, events or publications (specify and add as many as relevant) 
	
	
	


3. Social media accounts and websites

List the project’s social media accounts and the number of followers/likes as well as the websites published by the project (other than the one hosted by the programme), if any, and the amount of visitors on the website. 
	Address
	Number of followers/likes (at the end of the reporting period)
	Amount of visitors (during the reporting period)
	Other remarks
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